MySQL USAGE
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MySQL Brand Overview

The Branding and Naming objective of Sun Microsystems is to leverage the existing brand equity of MySQL,
while ensuring customer confidence that the positive attributes and products of MySQL will be maintained.

The MySQL brand will join the Sun open source brands, OpenSolaris and GlassFish.

S
2 Sun

microsystems

™,

Mysal.  opensotaris  GlassFish

Sun’s Visual ID Guidelines, templates, and resources are available on the Sun Brand Extanet, brand.sun.com.
All new and updated materials will pass through the established Sun Microsystems brand-review@sun.com
process and procedures.

Contacts:

Susan Space, susan.space@sun.com, Director Brand & Advertising

Randy Burgess, randy.burgess@sun.com, Group Manager Brand Strategy and Creative

Sarah Hammond, sarah.hammond@sun.com, Brand Strategy

Zee Zee Matta, zeezee.matta@sun.com, Art Director



BRAND EQUITY

When the Sun brand and sub-brands are communicated consistently in the marketplace, it enhances the overall
image of Sun and contributes to a clearer understanding among key stakeholders of the Sun portfolio, its value
proposition, and the benefits it provides. A strong Sun brand is good for everyone who is part of the Sun community.

When all Sun employees, partners, and collaborators adhere to the naming and trademark policy, the following
goals can be achieved:

* Reinforce and strengthen the Sun master brand

* Increase awareness of Sun as the owner of its sub-brands and products

* Maximize the equity that already exists for Sun brands and products

» Mitigate brand confusion by eliminating ‘siloed’ branding procedures

* Ensure a lucid and cohesive brand experience for both internal and external audiences

* Ensure that, when future brands are added to the portfolio as the result of innovation or acquisition,
they are communicated clearly and effectively




Big Rules: MySQL sub-brand Big Rules Guidelines

e The MySQL sub-brand will be given status similar to OpenSolaris in all company
wide advertising and branding initiatives.

e The MySQL brand will be referenced as “MySQL(tm)” and will maintain its existing
name, color palette and identity.

e Existing MySQL product naming and service naming will maintain the current MySQL guidelines
and conventions. New MySQL product naming and service naming will use the MySQL brand name
and adopt the Sun naming guidelines and conventions similar to other Sun sub-brands.

e The MySQL sub-brand will maintain the MySQL brand guidelines for all product, service and customer
touchpoints. The MySQL logo and the Sun logo should be used together in the approved logo lock up
as shown below.
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Logo Placement Examples
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Amendment Items
Brand Itegration Activities Across Touchpoints

The following tables identify specific brand integration issues and activities for the MySQL brand update.

1. Business Communications—Publications and Presenta
presentations, etc...

Action: All Business Communications should follg
Sun is the master brand and there are no sub
the corporate letterhead, corporate presenta
mail signatures.

igns: technical whitepapers, corporate and sales

ems Corporate Brand guidelines, where
des business communications using
folder, fax covers sheets, and e-

Global Communications
* Business Cards

e Corporate Presentation
e Fax Cover

* Press Release
* Buiilding &
* Event Si
Sun Brand ExtTranet --> 2?? p:sunbrand

2. Product and Service Com ns: Product, service and sales supporting materials

Action: All MySQL Product and vice customer oriented communications should follow the sub-
brand guidelines. This includes pro pport materials with sub-brand signatures such as CD’s, Packaging,
success Stories, and datasheets.

Marcom
*CD’s * Datasheets
* Posters  * Success Stories
e URL cards ¢ Whitepapers
Sun Brand Extranet --> https://brand.sun.com u: ??? p: sunbrand






6. Events and Tradeshows

Action:
e Badges * Binder Covers
e Evaluation Forms e Invitations
* Notepad * Signage: Easels

« Signage: Registration ¢ Staging ang

e Event Banner

All new materials should adhere to S8 grate Brand

7. Hardware
Action: n/a for MySQL

8. Product Packagi

on user interfaces should adopt the Sun User Interface
iews.



